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It's home entertainment for the holidays
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Well Go Stomps DVD

Well Go USA will release Stomp Live on DVD
on Dec. 16 (prebook Nov. 18; $19.98) and on
Blu-ray Jan. 27 (prebook Dec. 30; $34.98).
Stomp Live is the first title in 10 years from the
live performance franchise and Well Go's first
Blu-ray release. “Stomp is a huge evergreen brand,
and this fantastic live performance filmed in HD
will surely please fans,” said Tony Vandeveerdonk,
VP of sales and operations for Well Go. The title
will be supported by print ads, an online sweep-
stakes and flyers distributed at U.S. tour venues.
A special edition steel case release is planned for
next year. w —Marcy Magiera
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TV shows get second-season chances
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Paramount teams for Jron Man, Jones promos

M Several Dell desktop and notebook computers will come
pre-loaded with a digital copy of Paramount’s fron Man, which
streeted on OVD and Blu-ray Bisc on Sept. 30. Participating
models include the 3649 Inspiron 1625, $899 XPS 420 and
$1.299 XPS 630, The movie is in Windows Media format,

This is the first ime Paramount Digital Entertainment has ﬁ,
offered a film pro-loaded into PCs. —Susanne Aul {

W Paramount is hwping the Oct. 14 VD and Blu-

ray Disc release of Indiana Jones and the Kingdom
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band contest. ESPN will post video on its site

of seven university bands playing the Inadlans

Jones theme song. Meanwhile, Papa John's

is offering an XL Explorer” pizza,. which will

be delivered in a limited-edition box featuring -
a scene from fndiana Jones, The orders also wil include

a 53 off coupon for the VD, —S.A P
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